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Audience Demographics
Out Of Hand’s audience is full of trendsetters. They’re
young, they’re hip, and they’re in town. Based on survey
results, 70% to 75% of our audience is between 18 to 35-
years-old, and most live in Fulton and Dekalb counties.

Projected Attendance
55,000 people at Decatur Arts Festival
25,000 people at The Inman Park Festival

Community Presence
Full page ads in festival programs

Booths at both festvails

Festival websites
Outofhandtheater.com

Facebook page with postings to 800 friends

Sponsorship Opportunities
Title Sponsor $10,000
Co-Sponsor $5000
Sponsor $1000
Sponsorship Benefits:
Logos on all print and online materials, including car and
booth signs and ads
Out Of Hand Theater is a non-profit corporation. All spon-
sorships all tax-deductible.

Out Of Hand Theater
Out Of Hand Theater produces wildly inventive, interactive
events in cars, in bars, in parks, at festivals, and some-
times even in theaters.

The Break Up
In The Break Up, festival-goers get into parked cars with
performers and get broken up with in under 2 minutes in
ways that make them feel great about themselves.

History
We have performed at The Inman Park Festival, The De-
catur Arts Festival, The Dogwood Festival, Atlanta Pride,
and The Love Affair Festival in South Georgia. We also reg-
ularly produce an interactive, site-specific event called The
Game around Atlanta.

Press
Out Of Hand has been featured in Variety, Studio 360,
American Theatre, Discovery News, Back Stage, Theater
Journal and TheaterForum.

Contact
Ariel de Man, Co-Artistic Director
404-312-9871
ariel@outofhandtheater.com
www.outofhandtheater.com

Sponsorship Opportunities

Hey, do you want to get
dumped? It will only take 
a minute. 

Out Of Hand Theater presents 

The Break Up 
an out of hand car play 

Hop into a car with a stranger.
Fall in love, fall out of love, 
and get on with your life in 
2 minutes or less. Getting let
down never felt so good. 


